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Abstract 
In this article, based on the different views of scientists about the text, the main 

criteria for the advertising text are discussed: information, definition, conveying the 
idea to the reader in an understandable and simple way. The article classifies the wide 
range of influence of tourist advertising, which is the object of current scientific 
research in world linguistics, as well as the fact that it is an important part of the 
country's economy and culture. It is is considered as the main factor in the sharp 
increase in the scientific and practical importance of advertising research, and it 
allows to express the linguistic perceptions of tourists of different nationalities about 
the world.  
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UK campervan holidays. 
It's Easy to forget about the brilliance of your own country but there is so much 

to see on a campervan holiday in the UK. Explore the cathedral in Canterbury, splash 
in the waves around Durdle Door and devour a Mr Whippy ice cream on the south 
coast. Experience the white-sand beaches of Barra and the mythical standing stones at 
Callanish. Taste gingerbread in the Lake District, look for wild ponies in Exmoor 
National Park and jump underneath waterfalls in the Brecon Beacons. Soak up the 
spectacular natural beauty this country has to offer[4].  
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      "Metaphors We Live By" 
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From the colourful leaves to the granite cliffs and trails around every corner, if 
you take a trip to New England with us,  find an outdoor paradise just waiting to 
be explored.     -     
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If  looking for some glitz and glamour then look no further! Soak up San 
 uber-cool vibe. Hit the highway to the Grand Canyon and Hoover Dam, a 

Wonder of the World guaranteed to impress. The pace picks up as you enter Nevada 
and hit dazzling Vegas. In Los Angeles rub shoulders with the stars and drive over the 
hills. Remember to get your photo by  famous sign!     
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The Windy City, the Heart of America and the City by the Lake. Chicago has many 
names and much to offer anyone who visits i s streets, sights and venues. With great 
music, great food and fantastic shopping experiences around every corner, Chicago 
will welcome you in and give you a holiday to treasure.   
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